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Consequence/ 
Consumption Patterns Risk and Protective Factors and 

Underlying Conditions 
Strategies 

Underage Binge 
Drinking 

Media advocacy to increase 
community concern about 
high risk drinking 

Social marketing 

Enforce underage retail 
sales law 

Social event monitoring 
and enforcement 

Parental education 

Restrictions on alcohol 
advertising 

Young Adult Binge 
Drinking 

Underage Drinking 
and Driving 

Adult Drinking and 
Driving 

Early Intervention 

Low perceived risk of alcohol 

Social norms accepting and/or 
encouraging high risk drinking 

Low enforcement of  laws 

Easy social access 

Parental Monitoring 

Promotion and pricing 

Availability of screening /early 
intervention


